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SAY NO TO PLASTIC!!

THE PLASTIC PROBLEM

Plastic, however marvelous this innovation being lightweight, versatile, 
moisture-resistant and relatively inexpensive, the material has become indis-
pensable for industries and individuals alike. This strong dependency start-
ed creating problem across the globe, especially during the last decade this 
wonder material has rampantly become a key problem across the globe. 

Unlike scrap metal that’s recycled almost entirely, about 90% of the plastic 
the world has produced so far has been discarded as waste, resulting in 
global environmental and social damage of more than $2.2 trillion every 
year. More than 60 countries have so far introduced bans and levies to curb 
single-use plastic waste. 

INDIA’S PROBLEM

IndiaIndia generates around 5.6 million tons of plastic waste per annum, translat-
ing to roughly 15,342 tons per day. Mounting heaps of plastic that can't be 
disposed of, has forced governments of various states, including Maharash-
tra, to impose a ban on the material.

On eve of 150th birth anniversary of Mahatma Gandhi, Prime Minister has 
urged people to free the country from single-use plastics by 2022. 



Rucha Engineers Pvt. Ltd.
WALUJ K-249A, K-252-54 MIDC Waluj Aurangabad 431136 Maharashtra India 

         

SAY NO TO PLASTIC!!

RUCHA’S COMMITMENT
 
Rucha has been at forefront of “Building Bright Future with Green Com-
mitment”. We are firm believers in the philosophy of “Be The Change You 
Wish to See In the World” which has driven our allegiance toward the envi-
ronmental cause.

We have set our vision to take the lead in “Single-Use Plastic Free India” 
and taken an oath “To tackle this menace of Plastic, by creating Aware-
ness and Driving targeted initiatives to bring the change and reduce our 
plastic footprint”          

We are taking accelerated efforts through a host of Initiatives to fulfil our 
commitment. We have kick started the initiative by “Saying No to Mineral 
Water/Bottled water” across our group enabled us to reduce generation 380 
single-use plastic bottles per month. 

We haven’t just stop there and the further initiative has taken to reduce our 
plastic footprint across our supply chain by eliminating 50Kg of Carry-Bags 
and 1525Kg of Packaging Material per month.   

AlsoAlso sent mailers from our top officials, which reached all the REPL’s 
white-collared employees. These mailers spoke about how single-use plas-
tic products are adversely affecting the environment and urged everyone to 
limit their usage. We also conducted sessions and quizzes relating to envi-
ronment with the aim of educating our employees about the subjects

We are extending our engagement beyond the workplace by campaigning 
hard to create awareness to "refuse" single-use plastic products through 
multiple channel to reach to the families of our employees and society at 
large.  
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